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THE SKILLS OF GOLF...

LOMMA ENTERPRISES, INC.

FEATURES:

ECONOMY OF SPACE:

Each Golt-Arema unit measures as little as
§ x 12'; complete series of 5 units occupies
only 800 sq. 1.

COMPLETELY PORTABLE:

An attraction that knows no season, It's a
proven traffic-bulider and money-maker indoors
or out, winter or summer. What's more, it takes
only a matter of minutes to move from one spot
to the next

100% MAINTENANCE-FREE:
Golf-Arena is complelely non-mechanical, so
there are no installation or service costs. Just
put Golf-Arena where you choose, and it’s ready
for play.

Each unit comes complete with 4

LOW COST:

Small outlay for complete series of Golf Arena
games (se2 price schedule enclosad), means
your investment pays off in weeks, Where space
is limited, one, two or three units may be pur-
chased at an even more medest investment.

DURABILITY:

Golf-Arena is built to last! Construcled of high-
est grade lumber, finished in attractive chrome
and red and green baked enamel with protec-
tive plastic coating, Will take abuse from players
and weather elements,

golf balls,

putters, 12

$995.00

FOB SCRANTON, PA

305 Cherry Street
SCRANTON, PENNSYLVANIA 18505
» 570-346-5559 « FAX §70-346-5580 *
www.lommagoif.corr

e-mall; lomma@emcyber.com

* FINANCING AVAILABLE

WHERE IS M = alrefna pLaveo:
iNpooRs — outbooRs EVERYWHERE!

What kind of a location does GOLF-ARENA call for? YOU name it!

We have success stories from virtually every type of installation . ..
ranging from indoors at bowling centers to outdoors at tourist
courts. Suffice to say, that the pulling power and profit potential

of GOLF-ARENA is limited only by your imagination and foresight.
We're listing_just a few location ideas below:
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GOLF CENTERS:

What could be more nat-
ural than a few short
putts after driving oul
the long ones? Duffers
and pros alike will want
to test their skill in
GOLF-ARENA — a sure
putt to profits for you!
GOLF-ARENA is “a nat-
urzl" adjacent to driving
ranges, miniature
courses and the lke!
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SHOPPING CENTERS:

Mark our words . . .
merchants will thank
you for bringing in
GOLF-ARENA. It attracts
traffic to the center . . .
gives the children a
chance to “‘stay put”
while mom and dad at-
tend to their shopping
chores.
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BOWLING CENTERS:
An ideal way to get more
open play. Also offers
pleasant diversion while
waiting for open lanes.
Keeps the kids husy
while mom and dad
bowl. For bowling enter-
prises, GOLF-ARENA of-
fers a whole new horizon
of profits in unproduc-
tive floor space.
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AMUSEMENT CENTERS:

A profitable new dimer-
sion to your line-up of
attractions. GOLF-
ARENA is more fun for
everyone — more profits
in less space for you!
And who's to say you
can’t open a center de-
voted to GOLF-ARENA
and nothing else? All it
takes is a good location,
and you'ra in business.
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MOTELS OR RESORTS:

GOLF-ARENA offers a
grest new cdge on com
petition! Your guesls
will walcoms the easily
accessible recreation . . .
and you'll enjoy the
extra traftic. GOLF-
ARENA investment is so
small, you can lel guests
play free . . . and get
the good will and repeat
business this great game
generates.
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CHURCHES,
CLUB HOUSES,
COMMUNITY CENTERS!

GOLF-ARENA is natural
for your game room! Its
appeal knows no age
bracket! And its low cost
means a hig attraction
without brezking the
treasury!



